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1 User Benefit Information for MOS Option L 3MIN PK versus Baseline 

2 

3 Source 
Description 

Journey to Work-HBW (WH) 

Journey to 
Work-HBO 

(WO) 

Journey to Work- 
Non-Based 

(WN) 

4 

H 

cn 

Total User Benefits 850,158 33,111 3,189 
5 Capped User Benefits 815,487 31,239 3,105 
6 Percent of Total 46.3% 1.8% 0.2% 
7 Percent Capped 4.1% 5.7% 2.6% 
8 
9 Baseline Transit Trips 93,611 6,502 2,008 
10 Build Transit Trips 107,963 7,075 2,085 
11 New Riders 14,352 573 77 
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Existing Rider Statistics 

13 Number 76,575 4,879 1,487 
14 Benefits(Minutes) 647,962 25,172 2,712 
15 User Benefit Per Existing Rider 8.5 5.2 1.8 
16 New Rider Statistics 

17 Number 16,876 782 189 
18 Benefits(Minutes) 235,877 10,747 2,091 
19 User Benefit Per New Rider 14.0 13.7 11.1 

20 
21 User Benefits with Urban Rail Available 864,291 33,873 4,012 
22 Percent of Uncapped Benefits 101.66% 102.30% 125.81% 

23 
24 Non-included attributed UB's 

25 all access transit markets 815,486 31,239 3,105 

26 hi-vehicle time savings walk access 79,280 4,685 532 

27 guideway + local inveh savings walk access 126,016 7,398 996 

28 guideway only inveh savings walk access 41,934 3,625 1,334 

29 hi-vehicle time savings PNR access 2,829 2 

30 guideway + local inveh savings PNR access 2,277 

31 guideway only inveh savings PNR access 6,685 15 

32 hi-vehicle time savings KNR access 51,900 242 23 

33 guideway + local inveh savings KNR access 47,306 237 33 

34 guideway only inveh savings KNR access 92,597 537 87 

35 guideway only savings all access 1,266,310 47,979 6,110 

36 
37 

38 Date: 4/24/2007 ONE SALT LAKE STATION 

39 ISM FOR MOS L.. using 4/24/07 MOS Option L 3 MIN PEAK HEADWAYS with NO non-included attribute. 
40 New UserbenC & urban rail available thru drive access along with walk/bus access 
41 Also NEW MC with NIA to PNR to fixed guideway 
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1 

2 

3 

Journey to Work- 
Work-Based 

(WW) 

Journey at Work- 
Work Based 

(AW) 
Journey at Work - 
Non-Based (AN) 

NWR - Home 
Based K-12 (NK) 

NWR - Home 
Based College 

(NC) 
NWR - Home 

Based Shop (NS) 
NWR - Home 

Based Other (NO) 

NWR - Non- 
Home Based 

(NN) Visitor Trips Total 

4 67,071 18,878 112 263,714 250,935 46,437 231,278 52,380 31,126 1,848,389 
5 64,829 21,512 110 243,655 234,192 45,244 221,121 50,524 30,859 1,761,877 
6 3.7% 1.2% 0.0% 13.8% 13.3% 2.6% 12.6% 2.9% 1.8% 100.0% 
7 3.3% -14.0% 1.8% 7.6% 6.7% 2.6% 4.4% 3.5% 0.9% 4.7% 
8 
9 12,567 9,749 145 23,867 18,056 14,776 42,129 18,315 4,524 246,249 
10 13,997 10,081 147 25,748 21,657 15,049 43,531 18,813 5,337 271,483 
11 1,430 332 2 1,881 3,601 273 1,402 498 813 25,234 

12 
13 9,987 7,789 113 18,299 15,961 11,716 35,758 14,786 4,163 201,514 
14 50,882 19,773 99 231,246 184,397 46,761 202,355 44,444 22,048 1,477,850 
15 5.1 2.5 0.9 12.6 11.6 4.0 5.7 3.0 5.3 7.3 
16 
17 2,006 1,210 10 2,230 4,089 649 2,143 1,251 1,006 32,441 
18 23,684 23,934 199 48,637 68,724 24,761 55,991 48,886 9,942 553,474 
19 11.8 19.8 19.5 21.8 16.8 38.2 26.1 39.1 9.9 17.1 

20 
21 70,820 23,943 164 228,738 267,147 45,426 217,550 52,507 31,539 1,840,010 
22 105.59% 126.83% 146.52% 86.74% 106.46% 97.82% 94.06% 100.24% 101.33% 99.55% 

23 
24 
25 64,829 21,512 110 243,655 234,192 45,244 221,121 50,524 30,859 1,761,876 

26 4,701 159 17,412 25,166 3,359 20,433 2,132 14,100 171,959 

27 8,360 176 28,259 39,529 5,423 32,769 4,043 24,552 277,521 

28 6,134 1,233 4,524 9,614 6,757 20,576 9,396 15,167 120,294 

29 86 25 2 3 21 2,968 

30 204 28 17 2,526 

31 203 58 15 15 87 7,078 

32 6,753 3,587 3,411 12,727 1,019 2,646 1,771 84,079 

33 7,128 4,246 4,884 12,788 864 2,668 2,624 82,778 

34 19,256 25,868 3,886 22,852 5,032 7,990 9,802 187,907 

35 117,161 56,781 110 306,524 356,978 67,713 308,218 80,415 84,679 2,698,978 

36 
37 
38 
39 
40 
41 
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42 This is the FARRINGTON Model 
43 
44 
45 NO CAP FOR JTW-WH hlf 
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